Welcome to Sinclair User

We've produced this pack o demon-
strate that, when it comss o markeot
ing and =slling your oroduocts or

sernces, Sinclair User iz the only
| worthwhile medium to use. We hope
that this brochure will serve 10 sub-
stantiate our claim.

Withouat doubt people buy & maga-
Zine becauss of its oditorial eonlent,
Dezign, advertizements and availabil-
ity are, of course, important, but it is
the editorial material that makes
people buy magazines; it is this that
provides them with wformation and
ctrertainment. The better the content,
the more readers, and (herefore the
mora customers for advertisers, A
Sinclalr Uzer we are market leadeors
on all counts - and we are deter-
mited 1o remain s,

"CGallp: Home Compuler sarvey
Jrd quarter 195

Since Sinclair User firat appeared,
nearly four vears ago, the home com-
pular industry has soch some consid-
erable changes In 1982 Individuals
were setiing up small husinesses in
theit bacl rooms wriiting  software
and procucing periphetals for the
ZxBl. Today, the home ootmpter
mduztry shows 8 different picture al
together professional and rationsl-
ised — yet wvibrenl, an industry in
which neticnal companies such as
Eritish Telscom and THOBREN EMI are
mvolved, an industry which = sup-
porled by telension and radio, and
that has enabled school children to
become compuater-literala angd  has
resulted inoa markst expenditure of
FEEG mmllon. Mow cne in svery six
Britizh househclds owns a compuater',
and one in fureen owns g Sinclair
machine?,

SOathur: Horms Compaloy survey
Al quiarber DSER
SREC flonre fannare=lirss 158K
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Original
cinclair User was one af the cniginal
nocine compuler Magagines o apoear
on the news-stand and along with its
compelilors, enjoyved the boom pears,
We arc proud to say, howsver that
Sinclair User withateod the ralional-
ization of the indostry, mamtaining its
Fosition as the number one Sinclair
specific magazing, and alse became
Britain’s fop seling home compater
magazine, wilh a circolation  of
108 0838

Why do so many peopls boy
Ginclaiy Tser every month?

Besearch imtc our readershio hes
previded the ollowing answers:
B Feqders know that ovory issus of
Sinclair User offers excallent valoe for
treney, providing a vely and inform-
ative read,
B Feaders know that Sinclair Uscr
gives unbiased coverage of the
Spectrum and QL and even forth-
coming models.
B Fesders enjoy the vared editorial
which  encompasses  all
aspects of Sinclair computing, from
reviews of (e lalest games busineas
software, and peripherals, o news
andd gossin,
B Feaders find advettisaments
emsanlial when asleoting new nard-
ware,  software,  peripherals  and
services for thetr Sinclair machines
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Sinclair computer enthusssts choces
Ginclair User because of its hiah qual-
ity aditarial content, The skl and
Encwladge of our expericnced edil-
orial f2am has made Sinclair User the |
mesl  informative and  antertainiog
macazing o ils leld

Design and layvout

Advertisements are there o be read
and we heligve that they contribute
enormously o the general appear-
ance and readakility of Sinclair User.
Oy page layouts are designed 1o
fake into acoount the peeds of our
adverlisars. Spreads and right-hand
pages, in oolour or mono, are avail-
able in the secticns which are rele-
vant o your products Itis a part of our
service o do ewerything possible 1o
chsure that your advertisement is
appropriately designed and placed,
saving your fime, meney, and affort

Cuestion time

It iz a fact that potential buvers of
procducts bese their decision largely
0Tl Madazine reviews and advertising.,

Belore each msue of Sinclair User
reaches the news-stand, we assess s
overy asnect 1o ensure that lavout and
content will benefit both readers and
advertizers. Changes o the editorial
rackage will conlinue to reflect the
current marketl,

MNews desk
O the news front, Sinclair User was
the firsl monthly magazine o bring
details of the new Spectrum 128 fiom
Spain, Only the weekly magazines
beat uz to o — by abvinus reasons
Our QL sechion carvies mora up-lo-
the-minite naws stories and reviows
of hardware and sollwars han many
cther magazines. Tha serious aspects
ol Sinclair computing are coverad by
the Ilewson  Helphne, o which
Andresy Hewson gives advice on
reariers’ technica! problems The

t business  applications  of  Sinclair
| machines are coversd compreher-
sively n the business saclion, 3000 of
our readership teke a  particular
interest in thiz featmre,

"Marketing [irechon [n-maarine survey
15984
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Al ages
Allhough  the majority of games
players are leenagers, there 15 a large
martket that will never see 19 again! A
sitong teenage marke! i important
and 53% of Sinclair User readers are
ieenagers”. But by advertising in
Sinclair User you will gain acoess 1o
the remainitg 45% of our readers who
are older and more affluent, yet alao
purchase games software.  This
Aouble-edged approsch is wnegual-
lad by any games-specific magazine.

QL special

Chr games coverage also extends 1o
the QL, with spacial pages sl aside
for reviews and news of (L games
and software,

Influential advertisements
Cur games-buying readers twold us
thal they are inflluenced by thres
factors:

B Magazine reviews

B Advertieements

B The reputation of the software
housge

[t iz therefore important to advertize
nerw products boldly and consistently,
By maintaining a reqgular advertising
presence in Sinclair User you can
ensure thal your nams remainsg proem-
inent in the minds of cur readers. Do
rof be misled, we cater for the largeast
Sinclair games-buying audience and
can offer you a readership in excess
af 844,000, a wide cholce of positions
andd high quality reproduction.




Reviews and awards
We foo] that roviewwrs should serve to
assess the value-for-money element
of products. In May 1985 we inlno-
duced the star rating syatem for soft
wara o lat readears know if ther
intendsd parchase iz a np-oif or a
Fd-carat - boay it em Our exper.
iehced reviewsrs assess lhe pro
gramming, graghics, speed, presan-
fation and addictive cualities of each
product. But, above all, the reviews
advise readers whether or not they
should part with their money

The ulhmate recommendation is
the Sinclair User Classic award This
15 attributed only when our reviewers
| believe that a procduct will s21 new
stendards or should be an essential
part of every Sinclair owners aof
ware  bbrary. Companies  whoss
products receive the Sinclair User
Classic award are delighted tor two
ressons Firstly, they koow the review

will have enonmous tnpact on over

244 000 readers gnd secondly thoy
can zke advantage of our presigious
position by uzing the Classic award
and logo - therr advertizing. Since
the atar raking system was introduced
the Classic slalus has been awarded
e Elite, The Fourth Frotocol, Shadow-
fire, Wey of the Exploding Fiat and
Tomahawl, 10 name but a few. The
Classic award haz also besn exten-
ded 0 busness soflwars, hardwars,
penpherals and QL oroducts.

O review pages feature the wery
latest gameas ralesssd and we ofien
carry software reviews before any
olner monthly home compater maga

Mumber one
Sinclair User has been on the news-
stand for nearly four vears and s now
read by more Sinclair owners than
any other Sinclair magazine. We have
maintzined our number one position
by constantly assessing the market-
place and moving with it We will
contime o be the essential adverlis-
ing vehicle for yvour Sinclair products,
Mo other magazine reaches as many
Sinclair users as we do
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Tou don't need us to el vou that
Sinclair  Research machines skl
dominate the home computer market
with a share of 43%' and over one and
a  hall million units so0ld® The
Spectmum is the most popular Sinclair
trachine and is the principal games
machine in the market. Twice as
many Jgames are sold  for the
spectrum than for any other machine,
The Spsctum ogames  markst s

anormols in ils own night and cannot
be igmored,

INTERNATIONAL

ANOTHER GREAT
ADVENTURE
GAME FOR

Extensive audience

102,023 pecple buy Sincleir User
every motth. According to Gallup's
average ‘pass-on’ resdership figures®,
Sinclair User's ota! readership is gver
244,200, The majority of Sinclair User
readers are avid games enthusizsis
=0, by advertising in Sinclar User you
are reaching an audience of alimost as
many Sinclair games players as the
combined total of the wo most pop
ular games-specific compuisr maga-
mnez Only 22% of the Sinciair User
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audience  reads  another  games
magezine® making overlap reader-
ship betweon Sinclair User and other
publicalions minimal. Thiz means that
by adwvertising in Sinclair Ussr you
can reach these unicue enthusiasts
who are looking specifically to buy
games packages, Our readsis spent
£4.8 million on games software during
the last 12 months” and each spends
an average of 598 hours per week
plaving games’
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‘CGallup: Home Sampuier survey 3rd guarter
1985

*Callup: Home Sompier survey 3rd cuarter
19BE

IABC figure: January—lune 1548,

*Callupe Horme Computer survey Ird quartay
18985
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Media choice

A potential adverlizer in any market
has lwo major considerations when
selecting an advertising mediamn;

B fcverfisements must be directad
at the people who will e interasted
0 your products

B Adverlisemeants must be read by as
many of those potential purchasers as
possinle.

A media promoticn echedule shonld
teke  thess pomsry [aclors  into
account, Only when these griteria
heve beon satisfied, will size, colour,
price and timing be assessed
Maturally, vou want to reach the
reqular usars of homes computers who
are far more likely to purchazs sour
products than casual users. For thes
reason Sinclair User ig aptly named

i

[ ABC

102,023 pecple buy Sinclzir User
eviery month and, according to Gallup
rescarch, each issue is read by an
average of 24 people. This means
that 244,000 potential customers are
resding your sdverlisements every
menth. During the kst twelve months,
our readers spent in excess of £6 mil-
lion on software alene® and 35% of
regders are the main users of the
Sinclair computer in their home®,

What is an ABC ligure?
The ABZ fiure iz the average
mumber of issuce sold over a s
maonth period, It 1= caloulated by sub-
fracting the tolal number of unsold
1=enes for a six month period from the
total number of issues distributed
This figurs i the fotal sale for six
months and s divided to give an
averade monthly aales ficnre.

ABC stands for Andit Bureaun of

i Circulation. This i3 &n o independent | 'ABC figure: Jaouary-fune 1983
croanization which iz respensible for *hfarketng Direclion  In-magazine AITVEY
: e . 1984
f‘_ auciting - the "Ircl"l""[_m” ligures of *Barketing Directinn In-magszine survey |
" i member magazmes_al_d newsEapers. | joeg
[ i} The ABC uzes nationally renowned | “ABC figure: Tamuary-Tune 1985
anditors and only whet they are salis-
- e ¥ when they . 1 102,023
e fied that the circulztion figure is :
i o il aulhentic s an ABC fgure issued.
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Tz figure iz usually released twice a
year Janvary o June and July o
December). Sinclair Uzers AR fig:
ure for January to June 1385 i= 108 023
coples sold per menth.

Continually increasing circulation
Sinolair Tleer has been on the news-
stand since Arril 1882, and cirealation
has increased each year from month-
Iy males of 34000 in Apnl 1982 o
102,023 June 1985, No other magazine
in the home computer market can
showr such a srong, conrimed grewth
over that period  Since EMAP
Business and Computer Publications
beught Sinclair User in September
1584, we hawve given nine in-magagine
aifls o our redders - a policy which
we will continue — and have under-
faken a publicity drve which has
resulted in national press and TV
covarage,

This promoticnal  investnent  of
£180.00C hes attracted an additional
90,000 readers. Proof indeed of our
contintued cormmitment 1o bring more
relavant customers o our advertisers




Success breeds success

EMAFP shares conbinus to be in high
demand on the Stecl Exchangs, As a
rapidly expanding company, that con-
fidence stems from a professionsl
approach o quality editorial and cir-
culation dizplaved in all of our 704
magazines,

The accurate timing and planning
of launches, together with the correct
definticn of our markets, are the
tmajor factors behind the success of
Ginclair User and Computer and
Yideo Games lhe two top selling
homs  computer  magazines  and
Commodore Uzer the market lescer
in the Commodore field
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| However, our publishing succeases
extend far bevond computer maga-
Zine publishing, Emash Hitz and Tus!
Soventeen are among the more well
| knowm.
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EMAP picneered electonic pulb-
lishing and is proud to boast signifi
can! involvement with Micronst 800, a
videotext service which currsntly has
aver 17,000 subscribers who can link
their home computers into a whole
host of mainframes using & lelephone
and modem.

EMAP are an established and well
respected foree in the publishing
wiorld, There can be no doubting our
abiiy and commilment to keeping
Sinclair User in it presenl prominant
Positicn,




ADVERTISEMENT RATES (SEPTEMBER 1986)

MECHANICAL DATA (5! cimensicns 10 mm}

FULL COLOUR
Coubile paages spread
Whole paga

Hall page

EELET
£1368
PE74

SPOT COLOUR
Double page spread

1283

Whola paoge 1050
Half e AR
MONO

Double page spread £1532
Whala pags L6
Half pace i
Cniarter pace £324
Eighth page £172
INSERTS

[nzertz by arrangemeant

SURCHARGES

Bleed e
opaclal posiions 15%
Cover postions S0
DISCOUNTS

G inzertions 3%
12 inserlions 1%
AGENCY COMMMISSION 10%
WAT at current rate will be added ko all invoices,
CLASEIFIED

Sam display; £17.00 + VAT per 83CC Min 3cm
Lineage: {Business] £20000 ne VAT

[Second hand sales) £6.00 inc VAT
Maximuim 30 words

Advertizement Manager:
Louize Fanthome

Pubiisher:
Tesrry Pratl

ABC July to December 1985: 50,515

Liouble page spread =428 |
DPS trim 207 3 Q80
DPFS tvpe area BRIx383
Full paga hleed 303213
Pacre trim 287210 |
Page type ares 23X 178

Half page horizontal
Hali page vertical
Cuarter pago

[ #R= 174
253 B8R |
188 823

Momo anraeen
Colour screen
[T SO

32 metnic (100 imperial)
47 metric {20 imperal)
52 metric {133 imperial)

COFY REQUIREMENTS

Ml colour: separated lithe oositives right reading emul-
sion atde dowrn

Chromalin proof, progressives or colour guide must be
supplied. Colours to be indicated on film Film should be
Frotooo] punched (pin sige 497

Colour registration and trim marks should be shown.
Spot colpur, itho peatives, nght reading etulzion side
cowen. For warnm red, a 100% magentz and a 100% vellow
saparation mnst be supplieod.

Miona: Litho posilive, riahl resding emulsion ade down,
Bromudes (FMTS] or artaetk may be supplied for Y5 or W
page adverlisements

SETTING CHARGES

Whole page 100
Halfpage A0
Chiarter page £40

EEY DATES

Publication date

& wesks pnor to cover date
Copyr dale

fi wesks prior to publication date
Cancellation dala

8 wesks prior to publication date

user
EMATP Business and Computer Publications
Priory Court

3032 Farringdon Lane
LONDON ECIR 3AU

01-251 6222

Fax 01-430 1200 ext 2265
Telex 32157 EMAFPB G
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